
$2.4m
School of Canon Law

———

$5.7m
School of Philosophy

———

$6.5m
School of Architecture and Planning

———

$7.3m
National Catholic School  

of Social Service
———

$13.3m
Metropolitan School of  

Professional Studies
———

$17m
Benjamin T. Rome School of  

Music, Drama, and Art
———

$19.4m
Department of Athletics

———

$21.9m
School of Engineering

———

$25.3m
School of Theology  

and Religious Studies
———

$39.8m
School of Arts and Sciences

———

$49m
Columbus School of Law

———

$89.2m
The Tim and Steph Busch  

School of Business
———

$109.7m
Conway School of Nursing

$88m
for undergraduate student 
scholarships

$30m
for graduate student scholarships 
and stipends

$83m
for University research

S C H O O L  A N D 
D IV I S I O N
TOTA L S

$118.3m
for University-wide priorities  
and unrestricted support



What was Light the Way: The Campaign for 
Catholic University?
The Light the Way Campaign was a multi-year 
fundraising effort that began in May of 2015 to support 
The Catholic University of America’s mission. It was 
the first-ever comprehensive campaign and the most 
ambitious in the University’s history. The funds raised 
by the Campaign are being used in a variety of ways 
that enhance the overall educational and campus 
experiences of our students, faculty, and staff.

How much money was raised in the Campaign?
During the Campaign, more than $518 million was 
committed. These funds will have a lasting impact  
on the University for generations to come.

What were the priorities of the Campaign?
The Campaign sought to raise funds for a broad 
range of uses at the University. The prioritized  
areas were:

ACADEMIC EXCELLENCE
•	 Investing in new buildings, such as the Conway 

School of Nursing building, and renovations and 
improvements to existing ones, including Maloney, 
Pangborn, and Caldwell halls, creating a better 
campus experience.

•	 Establishment of 13 new research centers and 
institutes.

FACULTY EXCELLENCE
•	 Support for research, additional teaching resources, 

and 16 newly endowed chair positions and faculty 
within the schools of Arts and Sciences, Engineering, 
Theology and Religious Studies, the Conway School 
of Nursing, Busch School of Business, and Columbus 
School of Law.

STUDENT SUCCESS
•	 Enriching student experience through the creation 

of  new facilities such as Garvey Hall, Carlini Field, 
and the DuFour Center renovation.

•	 Funding for student scholarships and graduate 
school stipends.

What were the sources of funding?
Alumni, parents, foundations, students, faculty, staff, 
religious organizations, and corporations, all made  
gifts in service to the University’s mission. 

•	 28,654 individuals — including 16,975 first-time 
donors — gave to the Campaign.

•	 More than $90 million was given by corporate  
and foundation partners.

•	 The number of major donors — gifting $50,000  
or more — grew substantially over the course of 
the campaign from 435 to 3,267.

How is the funding used?
Funds raised by the Campaign have — and will continue  
to — support multiple purposes across the University. Every 
school and department benefits. Here is a breakdown of 
the allocations:

CAMPAIGN REVENUE BY PURPOSE

FAQ
LIGHT THE WAY CAMPAIGN CLOSE

Capital Projects 
$88,421,648 (17%)

Current Use  
Scholarships 
$68,519,830 (13%)

Endowed 
Scholarships 
$42,280,065 (8%)

Endowed Chairs/ 
Centers 
$64,411,772 (13%)

Academic Programs 
and Research 

$157,342,320 (30%)

Unrestricted Bequest 
Expectancies 

$26,605,146 (5%)

Unrestricted 
$70,963,960 (14%)


